Case Study

Across the board, advertisers were
impressed at ESPN’s vision which
blended the best of print with the
best of opt-in mobile promotional
offers. Readers loved it too.

ESPN to 10,000
snapped images of their campaigns

received close

with over 1,000 images in one day!

Advertisers clearly communicating
the call to action and pushing back
Ring-tones and Alerts had the best
response rates with readers.

Campbell’s Chunky Soup Sampling
Campaign had a 40% response rate
and the entire issue had a great 20%
response rate for all advertisers.

Over 99% of the images sent in
were recognized.

SnapTell, Inc

snaptell

The Magazine
NFL Preview 2008 Issue

The Company:
With over 2 million subscribers, ESPN The Magazine is one of the
leading sports publications in the world.

Obijectives:

ESPN wanted to show advertisers that they are a leading edge
publication and the first in the sports category willing to embrace the
latest technologies to increase the response rate and efficacy of their
client’s print advertisements.

Solution:

With the 2008 NFL Preview Issue, one of the year’s most popular issues,
ESPN chose to “SnapTell enable” every single advertisement in the
magazine. To increase awareness and participation, ESPN sent a direct
mail piece to their advertiser database which resulted in over 100
participating advertisers. In addition, ESPN used house inventory to
promote stellar text book advertiser campaigns and create awareness
with readers. ESPN even ran an overlay promotional contest with each
snap earning a chance to win a trip to the 2008 Super Bowl.

SPECIAL ADVERTISEMENT

ESFi tHe vAcAZINE & SnOp

This isn't just the NFL preview issue, one of our most
anticipated issues of the year. No, this issue is extra
special for you — our readers. The following pages
present an interactive experience, filled with loads
of cool rewards at your fingertips. Just follow the
instructions below and watch the goods roll in.

SPECIAL ADVERTISEMENT

SNAP any ad in the issue, SEND it to the short code
or e-mail address, and GET cool rewards. Play now!

ENJOY SPECIAL REWARDS FROM THESE SELECT ADVERTISERS’
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Good luck, get set... Snap and Send! HB®
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SEND the image
to the short code
707070 or e-mail to
ESPN@snaptell.com.
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Use your cell phone
10 SNAP a picture
of any ad in the issue.

FREE Coterge Factisl rgicns

to you for th ot
win a cool reward and

Everyone who participates in - [+ c1= will be
~ automatically entered for the chance to win a trip for two
~ to Tampa, Florida for the ESPN The Magazine NEXT '09
Big Weekend Event starting Friday, January 30, 2009"

be automatically entered
into the sweepstakes!

2741 Middlefield Road, Suite 200

Palo Alto, CA 94306

e-mail: bizdev@snaptell.net

Phone: +1 (650) 326-7627

www.snaptell.com



